
We believe in sustainability.
For the environment. For our business. For all of us.
Office Depot® is built on the company-wide belief that sustainability plays an essential role
in the financial stability of our company, our industry…and our communities.

We utilize a “triple bottom line” approach as the framework for our sustainability initiatives: 
Planet (environmental), People (social) and Prosperity (economic). While the environmental and
social aspects help us lower emissions, capture our community impacts, and quantify many other
metrics, they ultimately impact our financial system by creating greater business value. 

It’s about doing the right thing – for our shared planet, our valuable communities,
and the future of how we service and support our customers.

Our Purpose
As a company of our size and scope, we have an enormous opportunity to provide positive
impacts through our customers’ actions as well as our own. That’s why we’ve dedicated energy 
and resources over the last 30+ years toward being as socially, economically and environmentally 
responsible as we can be. 
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PLANET

From our patented 
GreenerOffice™ Rating System 
to our GreenerOffice™ Delivery 
Service to planting trees in our 
communities, we have a variety 
of programs and initiatives in 
place to help us limit waste, 
conserve energy and reduce our 
environmental footprint …and 
we’re focused on helping our 
customers do the same.

PEOPLE

In 2018, we proudly launched 
a new community investment 
initiative called #depotdifference, 
which brings an employee-centric, 
hands-on approach to empower
us all to make a difference 
through robust employee 
volunteerism and
philanthropic giving.

PROSPERITY

We’re committed to creating a 
diverse, inclusive environment 
internally and externally, where
all people are valued and 
respected. Just as environmental 
sustainability helps protect our 
planet, Supplier Diversity helps 
protect our economy. 
And together, they enable 
prosperity and help drive
long-term success.

Our Sustainability Commitment

PRIM
ARY 

PROOF



Office Depot is a trademark of The Office Club, Inc. © 2019 Office Depot, Inc. All rights reserved. BSD012.19

We believe in sustainability.
For the environment. For our business. For all of us.

Office Depot® is built on the company-wide belief that sustainability plays 
an essential role in the financial stability of our company, our industry…
and our communities. 

We utilize a “triple bottom line” approach as the framework for our sustainability 
initiatives: Planet (environmental), People (social) and Prosperity (economic). 
While the environmental and social aspects help us lower emissions, capture
our community impacts, and quantify many other metrics, they ultimately
impact our financial system by creating greater business value. 

PLANET
From our patented 
GreenerOffice™ Rating System 
to our GreenerOffice™ Delivery 
Service to planting trees in our 
communities, we have a variety 
of programs and initiatives in 
place to help us limit waste, 
conserve energy and reduce 
our environmental footprint … 
and we’re focused on helping 
our customers do the same.

PROSPERITY
We’re committed to creating 
a diverse, inclusive environment 
internally and externally, 
where all people are valued
and respected. Just as 
environmental sustainability 
helps protect our planet, 
Supplier Diversity helps protect 
our economy.  And together, 
they enable prosperity and help 
drive long-term success.

PEOPLE
In 2018, we proudly launched 
a new community investment 
initiative called #depotdifference, 
which intends to bring an 
employee-centric, hands-on 
approach to empower us all to 
make a difference through robust 
employee volunteerism and 
philanthropic giving. See how 
we’re heping our communities
 at depotdifference.com.
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OUR PURPOSE

As a company of our size and scope, we have an enormous opportunity to provide positive impacts through 
our customers’ actions as well as our own. That’s why we’ve dedicated energy and resources over the last 
30+ years toward being as socially, economically and environmentally responsible as we can be. 

It’s about doing the right thing – for our shared planet, our valuable communities, and the future of how we 
service and support our customers.
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